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Methodology

« The Business Community

partnership with Janet Brown Public Opinion Research.

Survey was commissioned by the Calgary Chamber of Commerce, using Trend Research in

« ltis based on a random sample of 250 businesses in the Greater Calgary Region. Surveys were conducted by Trend
Research using a hybrid methodology whereby businesses were contacted at random by telephone and given the
option of answering the survey over the telephone or online.
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/ Survey Design

« This survey is designed to assess:

The impact of COVID-19 on revenues and business development,
The impact of COVID-19 on staffing,

Utilization of COVID-19 relief programs and confidence in ability to
operate after programs have ended,

The current state of the economy and Alberta’s economic prospects,
Government handling of COVID-19, and

Ways to get Alberta’s economy back on track..

Numbers may not add to 100 due to rounding
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A sample of 250 businesses in Calgary were contacted at random by
te|ephone and invited to participate.

Potential respondents were given the opportunity to respond immediately,
or

o Receive a callback at a more convenient time, or
o Receive a link to the survey so they could complete it online.

The margin of error for a sample of 250 is plus or 6.1 per cent, 19 times in

20.
The survey was conducted between February 18 and March 4, 2021. /
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Impact of Covid-19 on Revenues
Revenues since the start of pandemic have... Those most likely to have lower revenues include

+ Those in the service sector (80%), and

Increased m Sep 2020

* Mid-sized companies with 10 to 49 employees (78%).
m Mar 2021

Stayed the same

Some employees...

Decreased

Are working fewer hours

Not sure

Are making less money " oep 2020
If increased ... If decreased ... B Mar 2021
Average Increase Average decrease
Sep 2020 +28.3% Sep 2020 -46.0%
Feb 2021 +21.8% Feb 2021 -48.9%
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Government COVID-19 Relief Programs

% of businesses that have accessed support programs

Canada Emergency 47%

Wage Subsidy 54% o 70% of businesses have accessed at least one
Canada Emergency 44% overnment support program

Business Account g pp p g

47%

The Canada Emergency 16%

Rent Subsidy* 299%

« 81% of businesses that have seen a decline in
The Small and Medium

Enterprise Relaunch Grant e revenue have accessed at least one

Business Credit k3 governmenf SUppor’r program
Availability Program TSR

Highly Affected Sectors W Sep 2020 W Mar 2021
Credit Availability ’
Program

*Question asked about Canada Emergency Commercial Rent Assistance (CECRA) in September
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Confidence in Continued Operations

If received money, confidence in continued
operation when program ends

Sep 2020
(n=165)

Mar
2021 6% 4%

(n=174)

EVery HMSomewhat B Notvery M Notatall ™M NotSure

How confident are you that your company will have enough revenue fo continue to
operate once the federal government COVID-19 relief programs for businesses
have ended?

Of businesses that have accessed support programs,

« Three in four are confident their business can continue to operate
when these programs end

« However, one in five businesses are not confident

In the next six months, businesses...

Will likely hire ™2
employees
W Sep 2020
Will likely lay off B Mar 2021
employees
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Short and Long-Term Economic Outlook

Current outlook Looking ahead three years

m Sep 2020 m Sep 2020

. Very optimistic
Improving m Mar 2021 m Mar 2021

Somewhat
optimistic
Neither

Somewhat
pessimistic

Getting worse

Very pessimistic

None/Not sure None/Not sure
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Municipal Priorities

Average
out of 10

Low business

property taxes e

Attract talented

young people 15% ¥

Improve relations

. . 16% 5%
with province

Low residential

0, 0,
property taxes 25% 6%

Vibrant

downtown core

Complete
Green Line

H High (7-10) = Mid (4-6) ®Low (0-3) mDon't know

Thinking specifically of the City of Calgary, and using a scale from zero to ten where
zero means “not at all important” and ten means “extremely important”, how

i is it f ization that the City of Cal he followi
;n;}:;ir?tont i1s It for your organization that the City ot Calgary pursue the tollowing CONF'DENTIAL
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Getting Alberta's Economy Back on Track

green energy jobs taxes

federal provincial relations

oil and aas clean energy natural resources Selected responses over 35 Sep 2020  Mar 2021
small business Inve;&ggtxccttnri Caresersgécéz taxes Diversification / innovation 28% 27%
Change government | eduoa'ﬂon vaccines Pipelines / oil and gas industry 26% 16% |
growth plpe INnes fogig .
. ‘ reflnerles echology Reduce COVID-19 restrictions - 14%
Incentives industry chools refinery L o
ower taxes - 6%
ey AIVET'S Ifi CatIO Get more peope o vork - w
green manage COVID-19 ;| reduce red tape Vaccines - 4%
open borders buy local teCh nOIO Increase government spendin - 4%
P g pending
lift COVID-19 restrictions e
Il business loans | statistically significant decline
econom G resources
yconstructlon COVID-19 relief

What do you think are the most important things Alberta can do to get its
economy back on track?
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